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This unit has 3 learning outcomes

	LEARNING OUTCOMES

	ASSESSMENT CRITERIA


	The learner will:

	The learner can:

	Know the structure of the UK travel industry 
	Outline the role of service providers within the UK travel industry
Describe links between service providers within the UK travel industry
Identify service providers within the UK travel industry


	Know about travel
	Identify why people travel for:
a) leisure purposes
b) business purposes
Identify methods of travelling by:
(a)	land
(b)	sea
(c) air


	Know how to make travel arrangements
	Describe ways of making personal travel arrangements
Describe the role of the travel agent to include:
a) leisure
b) business
Identify organisations that specialise in
a) leisure travel
b) business travel
Describe the advantages and disadvantages of booking through a travel agent
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ASSESSMENT INFORMATION
Specific Requirements for Assessment and delivery of this unit.

ASSESSMENT AND DELIVERY INFORMATION
Centre devised assessment tasks should be approved by the internal verifier for the course before delivery takes place in order to ensure the assessment is fit for purpose and meets the standards required.

Unit Summary
This unit introduces the learner to the UK travel industry. They will identify links between service providers and give examples of different types of service providers. They will also learn about different reasons why people travel. 

Delivery Requirements/Recommendations
Assessment tasks will be devised to meet the needs of the learning group and to cover all the criteria. 
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	Shared – open to all AOs to award credit


	Restricted organisations
	N/A


	Assessment Guidance 

	N/A
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