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This unit has 3 learning outcomes

	LEARNING OUTCOMES

	ASSESSMENT CRITERIA


	The learner will:

	The learner can:

	Know how promotional materials and methods are used in the travel and tourism industry 
	Outline different types of promotional materials and methods used by travel and tourism organisations
Identify reasons why different organisations use different methods of promotion
Outline how different types of promotional materials and methods are used when targeting different customers
Identify strengths and weaknesses of different promotional materials and methods


	Know how promotional materials for the travel and tourism industry are planned and produced
	Identify what should be included in a plan for producing promotional materials
Identify aims and purpose of promotional materials
Identify factors to be considered when planning promotional materials
Identify resources that are needed to produce promotional materials
Identify stages in the production of promotional materials


	Be able to produce and display promotional materials for the travel and tourism industry
	Produce promotional materials suitable for use by travel and tourism organisations for a chosen customer group
Display promotional materials in a way that would appeal to the chosen customer group
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ASSESSMENT INFORMATION
Specific Requirements for Assessment and delivery of this unit.

ASSESSMENT AND DELIVERY INFORMATION
Centre devised assessment tasks should be approved by the internal verifier for the course before delivery takes place in order to ensure the assessment is fit for purpose and meets the standards required.

Unit Summary
In this unit, learners will know about promotional materials and methods used in the travel and tourism industry. They will identify resources and factors in relation to planning promotional material and produce and display promotional materials in a way that would appeal to the chosen customer group.

Assessment Requirements/Recommendations
Evidence of practical ability must be demonstrated.

Delivery Requirements/Recommendations
Assessment tasks will be devised to meet the needs of the learning group and to cover all the criteria. 
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	Availability for Use
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