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Unit Title:  Promoting a Performing Arts Event


	Unit Credit Value:	
	4

	Unit Level:
	One

	Unit Guided Learning Hours:
	36

	Ofqual Unit Reference Number:
	K/504/4822

	Operational End Date:
	31/07/2018

	Certification End Date:
	[bookmark: _GoBack]31/07/2021

	Unit Sector:
	9.1 Performing Arts



Unit Summary
This is primarily a practical unit where learners will take part in the planning of the promotion for a performing arts event. They will produce a promotional plan and then take on a role within the promotional team and demonstrate their ability to carry it out.

Unit Information
It is expected that before the unit is delivered, the tutor will have read the Qualification Specification to ensure all conditions regarding Rules of Combination, delivery, assessment and internal quality assurance are fulfilled. Additional guidance is available below as Assessment Guidance for Learning Outcomes and Assessment Criteria in bold. 

This unit has 3 learning outcomes

	LEARNING OUTCOMES
	ASSESSMENT CRITERIA

	The learner will:
	The learner can:

	Be able to plan the promotion of a specific performance or event
	Discuss why a performing arts event needs promotion
Produce a plan which identifies target audience
Produce a plan which identifies promotional methods and materials
Within the plan identify suitable outlets for publicity


	Be able to contribute to the promotion of a specific performance or event
	Work collaboratively with others to allocate roles within group
Identify responsibilities of own role
Carry out own role communicating with other members of the promotion team


	Be able to assess the success of the promotion of a specific performance or event
	Obtain feedback from appropriate sources
Identify areas for future improvement



Evidence Requirements
Evidence of practical ability must be demonstrated. 
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