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This unit has 1 learning outcome

	LEARNING OUTCOMES

	ASSESSMENT CRITERIA


	The learner will:

	The learner can:

	1. Understand the role of marketing within a business 
	Describe the role of marketing within a business using examples from real situations
Explain the importance of marketing to other functions within a business
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ASSESSMENT INFORMATION
Specific Requirements for Assessment and delivery of this unit.

ASSESSMENT AND DELIVERY INFORMATION
Centre devised assessment tasks should be approved by the internal verifier for the course before delivery takes place in order to ensure the assessment is fit for purpose and meets the standards required.

Unit Summary
This unit provides the learner with an overview of the marketing function. It looks at the role of marketing within an organisation and its interrelationship with other functions.

Indicative Content
	Learning Outcome 1
		1.1 Real situations: a minimum of three to be covered.

Delivery Requirements/Recommendations
Assessment tasks will be devised to meet the needs of the learning group and to cover all the criteria. 
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