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Dear enquirer | 

 
AIM Qualifications and Assessment Group is a leading international organisation offering nationally 
regulated qualifications and end-point assessments which meet the needs of the learner, employer and 
provider. 

 These include: 

• Vocational qualifications 
• End-point assessments (EPA) – apprenticeship standards 
• Access to Higher Education diplomas 
• English as a second language (ESOL) 
• Elearning packages 

Our wide range of regulated vocational qualifications fully support the development and up-skilling of any 
workforce of any age. Our subject specialists work with the education sector, employers, industry and 
training providers across a range of backgrounds, sizes and settings ensuring our qualifications meet the 
needs of learners today. 

As an experienced independent end-point assessment organisation we work closely with employers to 
deliver fair end-point assessment with integrity. 

We are passionate about what we do and about our organisation and we pride ourselves in providing a 
friendly professional service to enable a better future for all our learners. 

Key Information | 

AIM Qualifications 

AIM qualifications work in key subject areas where we use our specialist staff and industry links to create 
qualifications that enable learners to progress to work or further study. Our qualifications range from entry 
level awards to level 6 diplomas. 

AIM Assessment 

AIM is an independent, government recognised, end-point assessment organisation (EPAO) specialising in 
apprenticeships for the creative and cultural industries. We are responsible for an apprentice’s final 
assessment to ensure they can do the job for which they’ve trained. 

AIM eLearning 

Our accredited eLearning portfolio has been developed to support AIM approved centres to deliver AIM 
qualifications. We also offer a small number of free non-accredited courses for anyone keen to develop new 
skills. 

AIM International  

Provides Internationally accredited and regulated qualifications across a varied portfolio of subject areas with 
a wide range of academic levels. Flexible enough to be delivered in a range of settings, our qualifications are 
suitable for small training providers to large colleges and can be delivered in the workplace. 
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About the team and our values | 
 

We believe in the positive power of education 

AIM is growing and looking ahead to the future. We know that great businesses are powered by happy 
colleagues who feel invested in the company they work for. Our people are curious and creative colleagues 
that anchor us to our foundations and help achieve our charitable objectives for learning – all kinds of 
learning for all kinds of people. Whether it’s at home, in the classroom or in the workplace, learning is the 
key to improving our chances in life. 

 Our values 

As well as providing a fun and inspiring workplace, over the years we have defined clear values that inform 
everything we do, ensuring all our teams are striving to be world class, constantly innovating and inspiring 
positivity in their colleagues. 

Our superhero values make us stand out from the crowd: 

• be a natural researcher 
• your ego will be your lowest priority 
• consistently inspire everyone else 
• you are all about efficiency 
• you happily assume any role at any time 
• you solve problems before they become disasters 
• you can advocate effectively 
• you believe honesty is the best policy 
• you come to work because you want to, not have to 

Our benefits 

We aim to challenge the status quo. Most of our colleagues work flexibly and we like to innovate new and 
exciting ways of working.  We offer a generous holiday allowance and we encourage our team to achieve a 
healthy work/life balance. 

Not just co-workers, we are a proud AIM Awards team. Our friendly and professional colleagues are 
passionate about supporting the future of work and learning around the world and want to inspire each 
other to be the best version of ourselves through continual personal development. 

Stand out from the crowd 

Everyone is welcome at AIM. As an inclusive workplace we value diversity and we are building a culture that 
encourages and celebrates our differences. 

If you share our values, commercial focus and passion for helping people realise their potential, apply to join 
our friendly team. I place tremendous personal importance on getting the right person to maintain the 
excellent levels of customer service in which we pride ourselves. 

I look forward to your application. 

 

Linda Wyatt 

Chief Executive 
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About the role | Digital marketing officer 
 

37 hours per week 

Location: AIM office in Derby, Pride Park 

Contract type: permanent  

Salary: up to £20,500 

AIM Qualifications and Assessment Group is a leading international organisation offering nationally 
regulated qualifications and end-point assessments which meet the needs of the learner, employer and 
provider. 

 These include: 

• Vocational qualifications 
• End-point assessments (EPA) – apprenticeship standards 
• Access to Higher Education diplomas 
• English as a second language (ESOL) 
• Elearning packages 

Our wide range of regulated vocational qualifications fully support the development and up-skilling of any 
workforce of any age. Our subject specialists work with the education sector, employers, industry and 
training providers across a range of backgrounds, sizes and settings ensuring our qualifications meet the 
needs of learners today. 

We are seeking to recruit a creative, enthusiastic and energetic individual who builds great relationships 
with people and is passionate about education and training. They will have experience of planning, 
developing and implementing all aspects of our digital and print marketing strategy to raise brand 
awareness, and build stronger relationships with our audiences. 

You will require the following: 

• Experience in a similar digital marketing role 
• Experience and understanding of SEO and PPC 
• Experience of programmatic advertising 
• Experience using analytics software 
• Ability to manage and produce website content 

The main purpose of the role is to assist in the development and delivery of digital and content marketing 
approaches to increase brand awareness. 

You will also perform the following duties: 

Managing website content to drive traffic and web presence of the business 
Delivering digital campaigns covering SEO, AdWords, artwork/graphics 
Managing social media pages and ad campaigns 
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Producing media content such as vlogs, photography and other videography 
Implementing e-communication plans through CRM 

Job description | Digital marketing officer 
 

Social Media: Planning, coordinating and implementing a schedule of activity across all our active social 

platforms including Facebook, Twitter and LinkedIn to expand our social media audience base. 

Website: Managing our CMS; optimising SEO; ensuring content is up to date; improving online traffic to the 

websites; creating and managing link-building strategies; and ensure the site is performing well, easy to 

navigate, responsive and optimised for the customer journey. 

Content: Working with the Brand and Communications Lead, write engaging content for a variety of 

audiences that is consistent with brand guidelines. Sourcing and taking photographs and videos for use 

across all marketing collateral.  

Email marketing: Working with the Brand and Communications Lead to prepare online newsletters and 

emails and organise their distribution through various channels including MailChimp. 

Advertising: Working with the Brand and Communications Lead to investigate opportunities for digital and 

print advertising eg PPC, Facebook 

Reporting: Monitor, report and analyse results to improve performance, using tools such as Google 

Analytics, Google Adwords, Google Search Console, MozPro and others, so that amendments and 

improvements can be made where appropriate.  

Other: 

Proof reading and editing of content developed across the organisation. To ensure that the AIM Brand 

Buddy is being adhered to at all times 

PERSON SPECIFICATION 

• You'll be creative, hands-on, organised, motivated and possess the confidence to take ideas forward 

• Proven experience working in a digital marketing capacity 

• Excellent understanding of digital marketing concepts and best practices 

• Experience of working with content management systems (CMSs)  

• Experience in SEO, PPC, email marketing and social media 

• Excellent written and content creation skills 

• Enjoys working as part of a team  

• Strong communication skills 

• Strong analysis skills 

• Excellent interpersonal manner 

• Demonstrate ability to work from own initiative and as part of a wider team 

• Demonstrate word processing, spreadsheet and email skills 
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How to apply | 
Candidates should submit the application form provided with a covering letter outlining how they meet the 
criteria for the post (max two sides of A4). 

If you have any questions about the role then please contact the AIM Office and ask to speak to Rachael 
Tweddle, People Manager on the following number: 01332 341822 

 

Completed forms should be returned to: 

Rachael Tweddle, People Manager 

AIM Qualifications and Assessment  Group 

3 Pride Point Drive 

Pride Park 

Derby 

DE24 8BX 

 
Email application to: - Rachael.Tweddle@aim-group.org.uk  

 

Closing Date for applications | Monday 2 December 2019 
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